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The session was held on 15 December 2020 via google meet online platform
on the topic Business proposal, resource person was Mr. Ajmal S who is currently
pursuing PhD in Agri economics in IARI New Delhi. The session was began at
2.30pm with a welcome speech by Ms. Rinu P K. And later the platform was handled
over the resource person Mr. Ajmal S regarding the topic. He briefly explained the
topic on components of business proposal, the business idea, mission statement,
objectives and goals, business description, the strategies, work out the feasibility of

the business proposal, swot analysis, organizational structure, legal issues and finally

'how to get finance'.

The aim of the session was to make each student capable for doing business.
The session begins project proposal which tells how to develop the business as in the
man of exist one or a new beginning. A business proposal is the road map for a
business. It is a useful guide to future of business and a tool for acquiring capital from
banks or investors. After the project proposal purpose of a business plan and their

components was taken. Business management teams make decision to meet the

specified objective and goals.

A mission statement is a broad expression of the business purpose. A business

plan must define why the business exists and where the management wants it to be in

the future.  The market plan section should give information about the market

structure for the commodities you plan to produce and describe how your product fits
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